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Six months of 
Rembrandt Labels 
One Name, One Vision, One Point of Contact

This is how AI envisions a label printing company – imaginative, though not exactly like the real thing.
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From Etiglia to Rembrandt Labels
With the new name Etiglia was not erased; it evolved. Under the 
Rembrandt Labels brand, existing expertise in label printing is 
combined with a broader, forward-looking strategy. By joining 
forces with Rembrandt Packaging—specialists in high-quality 
cardboard packaging for, amongst others, the food and beverage 
industry—customers can now rely on a complete solution under 
one roof.

The synergy between the two companies makes Rembrandt 
Labels & Packaging much more than a supplier: it is a reliable B2B 
partner that thinks along about design, efficiency, sustainability, 
and impact. From label to packaging, every element is tailored to 
the customer’s brand story.

“Our customers don’t want separate puzzle pieces, but one 
coherent whole,” says Hans Huyghe, manager at Rembrandt 
Labels. “By working closely with Rembrandt Packaging, we 
ensure their label perfectly fits the packaging, both visually and 
technically.”

More Than Just Labels
The strength of Rembrandt Labels lies in specialization and 
connectivity. As part of Graphius Group, it enjoys close ties 
with other group entities, including commercial printers 
specializing in brochures, flyers, catalogs, gift cards, and more. 
This interconnectedness allows customers to centralize all their 
graphic products, ensuring a consistent look and feel.

Whether it’s a promotional flyer matching a wine label, packaging 
perfectly aligned with a trade show brochure, or a set of vouchers 

in the same style as the product packaging, Rembrandt Labels & 
Packaging thinks cross-media.

“Thanks to this internal collaboration within Graphius, we can 
truly make a difference,” Huyghe adds. “We are not an island but a 
network of specialists.”

Efficiency, Capacity, and Quality
Since the rebranding, work has focused not only on strategy but 
also on production capacity. Early this year, Rembrandt Labels 
commissioned a new fully automatic Blumer die-cutting machine, 
quadrupling its die-cutting capacity. The label print shop now 
operates three die-cutting lines, flexibly deployed depending on 
size and run length.

At the core of production are three Heidelberg offset presses 
(five-, eight-, and ten-color) capable of handling both simple and 
complex label assignments. Integrated finishing techniques such 
as hot foil stamping and double-sided printing enable a wide range 
of end products—from classic labels for canned food, beer or soft 
drinks to luxurious labels for spirits.

“Capacity matters, but reliability even more,” says Huyghe. “We 
consciously invest in backup options to ensure delivery on 
schedule, even during peak periods or unexpected disruptions.”

Six months after the official rebranding 
from Etiglia to Rembrandt Labels, we 
look back on a period of growth, renewal, 
and strengthened collaboration within 
the Graphius Group. What began on 
March 1st as a simple name change has 
become the starting shot for a deeper 
integration between Rembrandt Labels 
and Rembrandt Packaging, driven by a 
clear vision: serving customers through 
a one-stop-shop approach where 
labels and packaging perfectly align.
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Sustainable Choices for  
Realistic Production
At Rembrandt Labels, efficiency and ecology go hand in hand. 
Labels are printed on paper and are fully washable, allowing easy 
removal during rinsing and promoting the reuse of glass bottles. 
This approach is not only environmentally friendly but also cost-
effective in the long run, especially for breweries or producers 
with reusable packaging cycles.

Moreover, paper labels better suit high-speed automated 
filling lines, where speeds up to 60,000 bottles per hour are no 
exception. In this way, Rembrandt Labels combines sustainability 
with industrial performance.

“A sustainable choice doesn’t have to be complicated or 
expensive,” Huyghe states. “We always look for solutions that 
both ecologically and economically make sense for our customers. 
With the lowest TCO (Total Cost of Ownership) of wetglue labels, 
green thinking doesn’t have to cost more.”

One Point of Contact, Many Possibilities
The close cooperation between Rembrandt Labels and Rembrandt 
Packaging translates into a single point of contact for customers, 
centrally managing the entire process. This not only simplifies 
communication but also makes the creation and coordination of 
labels and packaging far more efficient.

This integrated approach saves time and prevents errors. 
Additionally, it enables Rembrandt Labels & Packaging to respond 
faster to changes or urgent requests.

“We notice that our customers appreciate having one contact 
person for both labels and packaging,” Huyghe says. “It builds trust 
and simplifies the process.”

Ambitions Beyond Borders
While Rembrandt Labels currently focuses mainly on the Belgian 
market, it is also preparing for international growth. Neighboring 
markets such as France, the Netherlands, and the United Kingdom 
are on the horizon, with expansion being planned step by step. The 
relatively low logistics cost and scalable production process make 
labels particularly suitable for export.

Conclusion: A Brand With a Future
Six months after rebranding, Rembrandt Labels is stronger 
than ever. What started as a new name has grown into a clear 
positioning as an integral part of a larger whole: a group 
committed to collaboration, complementary expertise, and 
customer-oriented total solutions.

With solid roots within Graphius Group, high production capacity, 
and a clear vision on sustainability and integration, Rembrandt 
Labels is ready to grow further—both in Belgium and beyond.

“The name may have changed, but our ambition hasn’t,” concludes 
Huyghe. “We want to support our customers’ complete graphic 
needs. Not with isolated services, but with a coherent whole 
where everything fits—from label to packaging and everything in 
between.”
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A TASTEFUL 
FUSION FOR 
A SWEET AND 
RESPONSIBLE 
FUTURE
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The year 2024 marks a new era in the patisserie world with the 
arrival of Mellow, a company that combines innovation, tradition, 
and responsibility. Mellow was born from the merger of two 
iconic family businesses – Dessert Factory, known for its baked 
desserts, and Verbau, expert in raw desserts. This union embodies 
the meeting of two complementary specialties, built on a six-
generation family heritage. Mellow aims to revolutionize the fresh 
dessert sector while preserving the authenticity of artisanal 
recipes. The company stands out for its ability to reconcile modern 
processes with an ecological vision. It already exports to over 50 
countries and has established itself as a beacon of innovation and 
sustainability in the sweet food industry.

A story rooted in family 
tradition

“Mellow emerged from 
an intergenerational 
passion for dessert-
making. The two founding 

companies, Dessert Factory and Verbau, 
were run by families who passed down 
their knowledge over generations. 
Today, Mellow represents the sixth 
generation in a lineage dedicated to the 
sweet food industry. This rich heritage 
is reflected in every dessert, where the 
taste of homemade blends with modern 
production techniques.

This intergenerational legacy forms the 
core of Mellow’s identity. “We never lose 
sight of our roots because they give 
us the strength to innovate,” explains 
Sébastien Dryon, CEO of Mellow. Thanks 
to this philosophy, the company is 
firmly anchored in its history while 
simultaneously focusing on the future, 
particularly by uniting two teams into one 
cohesive and integrated entity.

A company with 
impressive figures

In record time, Mellow has established 
itself as a key player in the dessert market. 
With a turnover of €100 million, three 
production sites (including one in France), 
and a team of 250 permanent employees 
supplemented by 150 temporary workers, 
the company is already among the leaders 
in the sector.

The 120 million individual desserts 
produced annually are distributed across 
50 countries. Export is therefore a crucial 
pillar of the strategy, with no less than 
90% of desserts shipped daily abroad, 
while the Belgian market still accounts 
for 10% of turnover. This balance 
between local and international markets 
demonstrates adaptability and expertise 
that appeal to consumers worldwide.

Desserts like homemade:  
a promise fulfilled

At Mellow, every dessert is designed to 
evoke the pleasure and feel of homemade 
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creations. This quest for authenticity 
is supported by a strict selection of 
high-quality ingredients combined with 
processes that preserve the original 
flavors and textures. The company prefers 
premium raw materials and minimizes 
the use of additives and preservatives. 
“The idea is simple: we want to offer our 
consumers the joy of rediscovering the 
quality and taste of artisanal desserts, 
but on an industrial scale,” emphasizes 
Sébastien Dryon.

Innovation continues unabated. Mellow 
employs modern techniques to automate 
certain processes while preserving 
artisanal know-how.

A strategic partnership 
with Rembrandt 
Packaging

From the outset, Mellow has relied on 
strong partners to support production 
and logistics. Among these, Rembrandt 
holds a special place. This long-standing 
collaboration reflects mutual trust.

“We have always remained loyal to 
Rembrandt. Their unique blend of quality, 
flexibility, and customer service gives 
us confidence,” says Sébastien Dryon. 
This partnership goes far beyond mere 
packaging supply: it guarantees continuity 
in the production chain and adds value 
to the products. In a sector where every 
detail matters, this reliability is essential.

A people-centered 
company

At Mellow, employees – affectionately 
called Mellowers – are central. The 
company strives to create an enriching 
and participative working environment, 
offering ongoing training programs, 
initiatives to promote equality, and special 
attention to everyone’s health and safety.

“Seeing my employees flourish is essential. 
They form the heart and soul of Mellow,” 
says Sébastien Dryon. This philosophy 
also translates into a transparent 
approach, with respect for relationships 
with partners, suppliers, and customers. 

Dialogue and listening are fundamental 
values that nurture a collaborative and 
sustainable ecosystem.

A strong societal 
commitment

Mellow does not limit itself to creating 
tasty desserts. The company is aware of 
current ecological and social challenges 
and actively works to reduce its 
environmental footprint. Its goals include:
•	 Reducing CO2 emissions through 

logistics optimization and sustainable 
energy choices.

•	 Decreasing waste and improving water 
usage across all production sites.

•	 Developing product ranges that respect 
the environment and benefit consumers.

These commitments are integral to 
Mellow’s vision towards 2030: to become 
an inspiring role model where economic 
growth and social responsibility mutually 
reinforce each other.
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Universal pleasure

The key word at Mellow is pleasure: the 
pleasure of creating, collaborating, and 
sharing. This philosophy shines through 
in every dessert, designed to offer 
consumers moments of simple happiness.

“We want every bite to be an unforgettable 
experience, a sweet break in the often 
hectic daily life,” explains Sébastien Dryon. 
Mellow also conveys this pleasure in its 
professional relationships by fostering a 
company culture based on warmth and 
engagement.

Promising ambitions

Mellow was a finalist in the 2024 
Enterprise of the Year competition. The 

company has already proven its ability to 
innovate and adapt. Yet, it has no intention 
to stop there. By 2026, Mellow aims to 
reach a turnover of €120 million and 
become a global benchmark in responsible 
desserts.

With measured growth plans and a strong 
will to transform the sector, Mellow 
symbolizes a new generation of companies 
combining artisanal excellence, social 
responsibility, and economic performance.

Towards a sweet and 
committed future

In a world where consumer expectations 
evolve rapidly, Mellow stands out by 
combining tradition and innovation. 
Behind every dessert lies an ambitious 

vision: uniting tasteful pleasure with 
sustainable responsibility.

While expanding its international reach, 
the company remains true to its core 
values: respect for people, excellence, 
and responsibility. Mellow is more than 
a company—it is an inspiring role model 
proving that growth and sustainability can 
go hand in hand.

For dessert lovers, one thing is certain: 
Mellow will continue to surprise us. The 
industry can expect a major revolution, led 
by a company that is both innovative and 
engaged.
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Rembrandt now uses ClimateCalc for  
sustainable print products
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Customers are increasingly asking: “What is the 
environmental impact of my print job?” A justified 
and necessary question, as sustainability 
today is no longer an optional added value but 
a basic requirement. Rembrandt Packaging 
responds with the use of ClimateCalc, a certified 
calculation tool that objectively maps the exact 
CO2 emissions of every print or packaging 
product. 
 
Transparency, measurability, and action-
orientation are central to this approach. Thanks 
to ClimateCalc, customers gain insight into 
their ecological footprint and the opportunity 
to actively contribute to conscious, sustainable 
choices without compromising on quality or 
creativity.

What is ClimateCalc?

“ClimateCalc is a specialized tool for the graphic arts 
sector. The system was developed with one goal in 
mind: to transparently calculate the full CO2 footprint 
of a print order, based on all relevant factors. These 

include the type of cardboard or paper, the type of ink used, 
energy consumption during production, waste management, 
internal transport within the print shop, as well as external factors 
such as transport to the customer.

Where possible, company-specific data is used. Rembrandt 
Packaging therefore applies data representative of its own 
machinery, workflows, and infrastructure. Where this is not 
possible, ClimateCalc supplements the data with validated 
standard data from recognized international databases.

The strength of ClimateCalc lies in this combination of accuracy 
and reliability. The tool is fully tailored to the printing industry and 
complies with standards such as the Greenhouse Gas Protocol and 
relevant ISO norms.

Why Rembrandt Packaging  
chooses ClimateCalc

Choosing ClimateCalc fits into a broader evolution within 
Rembrandt Labels & Packaging and the Graphius Group. 
Today’s customers want not only a beautiful product but also to 
understand the ecological cost of what they buy.

With ClimateCalc, every order receives a measurable CO2 
passport. This passport clearly shows customers the impact of 
their choices. A specific cardboard type or finishing technique? 
ClimateCalc immediately shows what this means in terms of 
emissions.

Three key benefits stand out:
1.	 Objectivity
	 Customers receive an independently calculated report based 

on up-to-date data. This is no guesswork, but a certified 
calculation.

2.	 Transparency 
The tool enables open dialogue with customers. What is the 
impact of this material? What if we switch to an alternative? 
Which elements weigh most heavily? The answers are 
presented clearly and transparently.

3.	 Action-orientation 
Based on the calculation, customers can consciously choose 
more sustainable options, such as lighter cardboard types or 
more efficient delivery methods. Any remaining emissions 
can—if desired—be compensated.
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Certified and audited

Not every printer can simply start working with ClimateCalc. Only 
companies that successfully pass an annual audit by an external 
party receive official ClimateCalc certification. During this audit, 
checks include:
•	 Whether the data used is correct and up to date,
•	 Whether the calculation methodology complies with official 

guidelines,
•	 Whether the company’s CO2 accounting is in order.
Rembrandt Packaging achieved this certification after thorough 
preparation and an in-depth internal analysis of the entire 
production flow.

“We didn’t want this to be greenwashing but a structural step in our 
sustainability strategy,” says Dirk Roose, responsible at Rembrandt 
Packaging. “That’s why we went for certification: to show we mean it.”

Insight for customer and producer

ClimateCalc is not only interesting for customers who want to 
make sustainable choices; it is also a powerful internal tool. The 
data collected via the tool help Rembrandt Packaging to:
•	 Optimize their own production processes,
•	� Identify hotspots in the chain (materials, consumption, 

transport),
•	 Formulate and monitor concrete reduction targets.
Measuring is knowing—and knowing is improving.

This way, Rembrandt Packaging can invest more purposefully in 
energy-efficient technologies, sustainable raw materials, and 
innovative working methods in the coming years.

In line with the broader  
sustainability strategy

The use of ClimateCalc is part of a wider, transparent 
sustainability approach within Graphius Group. The latest 
sustainability report has been published, prepared according 
to the requirements of the Corporate Sustainability Reporting 
Directive (CSRD). This report pays extensive attention to both 
environmental impact and social responsibility.
Rembrandt Packaging aims to play a clear pioneering role in this 
context as an innovative and ecologically conscious partner for its 
customers.

A tool with impact

What makes ClimateCalc unique compared to other systems? 
Essentially: the accuracy and relevance of the data. The 
calculations are done at product level, not company level. So you 
don’t get a general sustainability label, but a concrete figure for 
that one order, that one packaging.

For customers, this means clarity and confidence.

For Rembrandt Packaging, this means a solid foundation for 
product development and customer advice, supported by data 
instead of assumptions.

And for the planet, this means growing awareness in an industry 
that is rapidly evolving.

Conclusion: measure, improve, 
communicate

With the introduction of ClimateCalc, Rembrandt Packaging 
takes the next logical step toward transparent and measurable 
sustainability—not as a marketing trick but as a fundamental part 
of their vision for the future of print and packaging.

The tool offers customers insight, substantiated choices, and the 
possibility to actively reduce their ecological footprint without 
compromising design, quality, or flexibility.

“The demand for sustainable products is growing, but above all 
the demand for substantiation,” concludes Dirk Roose. “Customers 
don’t just want to believe that something is sustainable—they want 
to see and measure it. With ClimateCalc, we can provide that.”
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The bakery sector is evolving rapidly. Traditional artisan bakeries are gradually disappearing from 
the streetscape, while larger bakery groups and industrial players are gaining ground. Consumer 
purchasing behavior is also changing: where people once mostly bought from their local baker, they 
now increasingly shop via supermarkets or wholesalers. Rembrandt Packaging closely monitors these 
developments and actively responds with new products, smart collaborations, and a strong focus on 
sustainability.

From Artisan to Industry

“As a packaging specialist for the food and beverage industry, we 
have observed clear market trends over recent years,” says Dirk 
Roosen, Managing Director at Rembrandt Packaging. “The number 
of artisan bakeries is declining, while large chains and industrial 
bakeries are becoming more important. At the same time, retail’s 
role is growing, with patisserie products increasingly visible as 
impulse or convenience items.”

For Rembrandt, this calls for an adapted strategy. The company 
increasingly targets larger players such as bakery groups and 
retailers, without losing sight of small independent bakers. “We 
enjoy partnering with artisan clients, but smaller orders are 
becoming less logistically viable. That’s why we increasingly 
collaborate with wholesalers, who deliver weekly to bakers. It 
makes sense that our packaging products are included in those 
deliveries,” Dirk explains.

Packaging  
in Motion
How Rembrandt Packaging Responds  
to Changes in the Bakery Sector
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YUM and Easy Fill: Smart and Tasty

Rembrandt continues to innovate. Recently, the company 
launched two new products for the patisserie market: YUM and 
Easy Fill.

YUM is a fresh, contemporary standard box with an appealing 
design—ideal for patisserie items on store shelves, eye-catching 
and attractive.

Easy Fill is a revamped patisserie box designed for ease of use. 
The front panel folds down, allowing cakes to be slid in and out 
without damage. Additionally, the closure has been improved 
for greater convenience. Easy Fill is currently available in a tall 
11 cm model, perfect for cakes topped with generous dollops of 
whipped cream. Other sizes are under development.

A Complete Range for  
Patisserie and Retail

Rembrandt now offers a full range for the patisserie market: from 
trays and quick-pack boxes to buche and cake boxes. Customers 
can choose from a white version, standard designs like Bite 
and YUM, or fully personalized packaging with custom printing. 
The company targets both volume and branding, understanding 
that strong packaging today is not only protection but also a 
communication tool.

Design and Functionality in Harmony

The bakery sector continues to evolve. European trends point to 
growing demand for healthier, artisan-style products, such as 
sourdough bread, gluten-free patisserie, or baked goods made 
with alternative grains. Packaging plays an important role in this 
story. “Consumers want clear, transparent information about 
what they buy,” Dirk says. “Therefore, we design packaging with 
space for clear labels, product information, or visual cues that 
convey authenticity.”

Safe, Certified, and Food-Grade

Beyond ease of use and design, food 
safety remains an absolute top priority. 
Patisserie often comes into direct contact 
with packaging, so materials must fully 
comply with hygiene standards. Rembrandt 

Packaging is BRC-certified and operates under strict quality 
procedures. “Our customers can rest assured. That’s why we 
combine attractive packaging with food-safe materials and 
controlled production processes,” Dirk adds.

Sustainably Packaged Tastes Better

Rembrandt also looks beyond the product itself. Sustainability 
is not a buzzword but an essential part of their operations. 
The company uses almost exclusively FSC-certified cardboard 
sourced from sustainably managed forests. The packaging is 
fully recyclable and fits within the circular economy increasingly 
pursued by the food sector. “Patisserie is a luxury product, but 
that doesn’t exclude sustainability. On the contrary: customers 
appreciate packaging that is both beautiful and responsible,” Dirk 
notes.

Stronger Together Within Graphius 
Group

As part of Graphius Group, Rembrandt benefits from significant 
scale advantages and expertise in printing, finishing, and 
sustainable production. The connection with sister company 
Rembrandt Labels also creates synergies. Packaging and labels 
can be perfectly matched—both in style and material—making the 
company an ideal partner for customers seeking a one-stop-shop 
for all packaging and branding needs.
With products like YUM and Easy Fill, a strong focus on 
logistical efficiency, and a robust sustainability approach, 
Rembrandt Packaging is fully prepared for the bakery sector of 
tomorrow. Whether industrial bakeries, wholesalers, or the local 
independent baker—the company ensures every piece of pastry is 
stylishly, safely, and smartly packaged.
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Wetglue Labels
A Truly Sustainable Alternative
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In the packaging sector, increasing attention is being paid to an 
often overlooked environmental issue: the waste generated by 
self-adhesive labels. Every self-adhesive label leaves behind a 
backing paper—the carrier paper or plastic, coated with silicone—
that is difficult to recycle and therefore usually ends up in residual 
waste. 
 
In a recent blog, Milgro, a company that helps organizations reuse 
materials and reduce waste, rightly calls this “invisible waste.”  
It is a waste stream that often goes unnoticed but has a significant 
ecological impact. In Belgium and the Netherlands, this type of 
residual waste is still too often incinerated or landfilled.

What Are Wetglue Labels?

“Wetglue labels —also known 
as ‘wet adhesives,’ ‘cold 
glue,’ or ‘cut-and-stack’ 
labels—offer a powerful 

alternative. Unlike self-adhesive labels, 
they do not require a silicone backing. 
The adhesive is applied only during 
labeling. This explains one of their biggest 
advantages: zero backing paper waste.

The production process is traditional 
yet efficient: the label is printed—often 
in offset or flexo—then cut, optionally 
die-cut, and stacked. When applied on the 
bottling or packaging line, a water-based 
or hotmelt glue is added to the back or the 
overlap, after which the label is directly 
adhered to the product. As the glue dries, 
a strong bond forms.

Sustainable Without 
Compromise

“No waste, no compromise” is the core 
message for wetglue labels at Rembrandt 
Labels. No backing paper means no waste 
stream, no extra sorting or processing 
costs, and less raw material consumption. 
Environmental benefits and cost savings 
go hand in hand: wetglue labels have by far 
the best Total Cost of Ownership (TCO).

Moreover, wetglue labels are mainly made 
from FSC-certified paper. At Rembrandt 
Labels, we print these labels on recyclable 
paper that meets high ecological 
standards. The result: a high-quality 
product without hidden environmental 
costs.

With wetglue labels, the label portion 
already aligns with the European 
Packaging and Packaging Waste 
Regulation (PPWR) requirements regarding 
recyclability and reuse of packaging.

Reusability as a Key Asset

Another advantage: wetglue labels can 
be washable on reusable packaging if 
designed properly. For example, glass 
bottles in return-to-origin systems. The 
labels come off easily in alkaline washing 
baths, leaving no glue or paper residues—
even on empty bottles that have been 
exposed to sunlight for long periods or 
were labeled long ago. This supports 
circular business models and extends 
product lifecycles.

High Quality and  
Design Flexibility

Wetglue labels are not just functional—
they also offer aesthetic and technical 
advantages. Thanks to offset printing 
and access to luxury finishing options 
such as hot foil stamping, UV coating, 
or embossing, they fit perfectly within 
premium branding strategies.

Labels can be fully customized in shape, 
size, and material—from matte uncoated 
paper to glossy coated variants. This is 
a big plus for food, beverage, cosmetics, 
and pharmaceutical products, where 
appearance and brand experience matter.
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About Self-Adhesive 
Alternatives

Self-adhesive labels are often marketed 
as ‘green,’ but there’s a catch. Paper liners 
still contain coatings that complicate 
recycling. Self-adhesive labels are 
usually printed in flexo, where printing 
plates—photopolymer clichés—can only be 
incinerated, unlike aluminum offset plates, 
which are 100% recyclable. Wetglue labels 
are more robust, recycle better, and 
leave no residue. They therefore provide 
a truly sustainable solution without 
compromising on functionality.

Ready for the Future

Wetglue labels are no longer a niche 
solution but a full-fledged sustainable 
standard. They meet all the demands 
of modern brands: environmentally 
responsible, economically viable, 
technically flexible, and visually striking.

Whether it’s high-quality spirits, reusable 
bottles, food packaging, luxury cosmetics, 
or even paint cans—wetglue fits. At 
Rembrandt Labels, we make it happen—
innovation that’s good for people and the 
planet.

Ready for truly sustainable and beautifully 
designed label work? Contact us. We are 
happy to discuss a tailor-made project.

What Makes Wetglue Labels 
Truly Sustainable?

	 Zero backing waste – no waste 
generation, no incineration 
disposal.

	 Recyclable paper – easy to 
integrate into the paper recycling 
stream.

	 Washable and reusable – suitable 
for returnable bottles and circular 
use.

	 Reduced raw material use – no 
silicone, less paper waste.

	 Renewable adhesives – water-
based or thermal adhesives, more 
eco-friendly than solvent-based 
alternatives.

	 Recyclable printing plates – 
aluminum offset plates are 
fully recycled into high-quality 
aluminum.

	 No loss in quality – premium 
design, all die-cut shapes possible, 
various finishing options, high print 
quality.
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Reusable Packaging: Circular and Efficient

An interesting pilot project on reusable packaging is currently underway in four 
regions of northern France, identified by a distinctive purple logo. Thanks to 
adapted collection points, empty packages can be easily returned and put back into 
circulation.

Wet-glue labels are the ideal choice for this system: they contain no backing paper, 
are industrially washable, and thus support the sustainable reuse of packaging.

At Rembrandt Labels, we are happy to help you explore circular solutions.

Meer info at citeo.com

REMBRANDT NEWS

 
Wrap-Around Paper 
for a Luxurious Look

Rembrandt Labels keeps 
innovating. In addition to labels, 
we also offer wrap-around 
paper in 45 or 60 g/m²—perfect 
for stylishly wrapping bottles, 
jars, and other packaging. 
Think artisanal olive oil, refined 
champagne, or locally brewed 
beer: these products deserve a 
premium finish.

Together, we find the perfect 
balance of functionality and 
appearance for your product. 
With our wrap-around paper, you 
choose a unique and luxurious 
presentation.

 

New Site in Oostkamp Running at Full Speed

Our new facility in Oostkamp has been officially 
operational since February—and it’s already paying 
off. Specializing in conical packaging and trays, 
the site allows us to respond even more precisely 
to the specific needs of the food and beverage 
industry.

This expansion not only increased our machinery 
but also our expertise. Thanks to the extra capacity, we can serve customers faster and 
more efficiently with tailor-made solutions that meet the highest quality standards.

Rembrandt Packaging continues to invest in innovation,  
growth, and customer satisfaction.
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REMBRANDT NEWS

BRCGS Certificate Renewed

Good news from the quality department: Rembrandt Packaging’s BRCGS 
certificate was recently successfully renewed. This quality mark is a true 
benchmark in the food packaging sector, confirming that we meet the strictest 
requirements regarding hygiene, traceability, and food safety.

The certificate renewal is the result of the daily dedication of our teams in 
production, maintenance, quality, and logistics. Thanks to their careful work, we 
can continue to guarantee our food and beverage customers that their packaging is 
in safe hands.
 

Sustainable Packaging 
Without Compromise

Recent research by papier.be shows 
that consumers consider paper 
and cardboard (42%) and glass 
(31%) as the most environmentally 
friendly packaging materials. This 
aligns perfectly with the sustainable 
choices we make at Rembrandt 
Labels & Packaging.

For beverages, we go a step further. 
Reusable glass bottles with washable 
wet-glue labels offer a particularly 
eco-friendly solution. Because these 
labels require no backing or liner, no 
waste is generated. Combined with 
a cardboard clip made from FSC-
certified material, we offer a circular 
and visually strong packaging 
concept.

Glass, cardboard, and a stylish, 
die-cut wet-glue label: the ideal 
combination for those who want 
sustainable packaging without 
compromising on appearance or 
quality.
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People Make the Difference

Rembrandt Labels & 
Packaging invests in 
recruitment, training, and 
work culture

Attracting new talent for a production 
environment is no longer an easy task. 
The challenges in the labor market are 
significant, and especially in the graphic 
industry, we see that the sector’s image 
does not always keep pace with reality. 
This has also become an important focus 
for Rembrandt Labels & Packaging.

Yet we are not standing still. On the 
contrary. In recent months, we have 
proudly welcomed a considerable number 
of new colleagues to our production 
department—a clear boost that shows our 
efforts are paying off.

Breaking the Old-
Fashioned Image

The graphic industry is all too often 
associated with outdated techniques and 
repetitive work. In reality, the opposite is 
true. Our production sites are equipped with 
state-of-the-art machines, digital printing 
technologies, automation, and a strong 
quality-focused process. Still, it is not easy to 
get this message across to the broader public.

That is why we are increasingly investing 
in visibility: from a renewed approach 
at job fairs to active collaborations with 
schools and vocational training programs. 
We want to show young people and career 
switchers just how much is happening in 
our production environment today—and 
that is a lot.

Onboarding and  
Training as the Key

Those who start at Rembrandt Labels & 
Packaging or elsewhere within Graphius 
Group enter a warm and people-oriented 
company. We believe in tailored training, 
with patience, guidance, and opportunities 
for growth. This commitment is anchored 
in the Graphius Academy.

Through this Academy not only our 
customers, but also our motivated 
candidates without prior graphic 
experience receive a practical training 
program. Combining hands-on 
involvement, mentorship, and targeted 
training, they are developed into fully 
qualified machine operators or production 
staff. The emphasis is on learning by 
doing, with ample room for feedback and 
personal development.

A Stimulating Company 
Culture

Training is one thing, but people stay 
primarily when they feel good. That 
is why we actively focus on a positive 
company culture. We believe in respect, 
collaboration, and giving responsibility. 
Our people have the chance to truly 
contribute—not only to the quality of the 
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final product but also to the success of the 
entire team.

At Graphius Group, there is a family 
atmosphere: personal, engaged, and 
human. We aim to make that feeling 
present every day at Rembrandt Labels 
& Packaging as well. While working in 
production can be demanding, it is also 
very rewarding. You help build sustainable, 
innovative packaging for well-known 
brands, you learn continuously, and you 
make a difference.

A New Generation  
with a Future

The recent influx of new colleagues is 
more than just a number: it is a tangible 
sign that our approach works. It proves 
that there are still people willing to commit 
to a future in production—if only they 
are given the right environment, proper 
guidance, and real opportunities.

We will continue to invest in people, 
training, work atmosphere, and 
communication. Because technology is 
important, but people still make all the 
difference.
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The Art of the Label
HOW DESIGN BECOMES STORYTELLING ON A BOTTLE
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About how 
design, 
material, 
and brand 
experience 
come together 
in wetglue 
labels.

Standing in front of a store shelf full of 
bottles, consumers decide in seconds. 
Among dozens of brands, it is often the 
label that speaks first. Especially for 
products in glass bottles – think beers, 
soft drinks, waters, or spirits – the label 
is the silent seducer, the carrier of the 
story. And that is precisely where the 
wetglue label proves its worth: a classic 
yet remarkably powerful medium for brand 
communication.
Every day, Fouad Baaka guides customers 
through the creative process behind 
these labels. He may not sit behind the 
drawing board himself, but as a designer 
he is the point of contact for brands 
looking for visually striking labels. “Often, 
clients already come to us with an idea 
or concept,” he explains. “My role is to 
support them with technical know-how, 
suggestions for finishing or material, and, 
where needed, advice on how a design 
translates best into print.”
That last step is crucial. A design that 
shines on screen doesn’t always do so on 
a bottle. “A wetglue label must work not 
only visually, but also physically, both in 

print and during industrial application. The 
right choice of paper, precise positioning, 
contrasts in printing techniques… 
all of these factors contribute to the 
experience,” says Fouad.

A story on a small surface

On a relatively small surface, often just 
a few centimeters high and wide, brands 
must capture their identity. This demands 
thoughtful choices in colour, typography, 
illustration, and material. Fouad notes that 
many clients start from emotions or brand 
values: “A client once told me, ‘We want 
people to feel nostalgia when they see 
our lemonade.’ Right away, you know that 
means pastel tones, a hand-drawn font, 
maybe a subtle paper texture reminiscent 
of the past.”

Sustainability is also increasingly part 
of the conversation. “It’s not unusual 
for clients to ask for an ecological look 
without falling into clichés,” Fouad adds. 
“We then explore materials that feel rough 
or look natural, while still being suitable 
for wetglue application.”

Inspiration from the 
industry

Beyond own clients, Fouad sees how 
powerful a well-designed label can be. He 
cites the iconic Scottish whisky brand The 
Glenlivet: “Their label combines several 
finishing techniques to highlight the 
brand’s rich tradition. By layering different 
die-cut labels and metallic accents, they 
create a sense of luxury.” 

25



Another example comes from the beer 
industry, where storytelling and design 
often go hand in hand. “The up-and-
coming brand Yeast of Eden, for instance, 
uses a highly minimalist design, a bold 
choice in a sector that often favors 
traditional or very colourful labels. With 
just one graphic element on a white 
background, they create a refined, 
memorable look. Such visual outliers stick 
with consumers.”

These examples illustrate the diversity of 
wetglue labels, ranging from traditional 
and detailed to minimalist and sleek. 
“There is no single style that works,” Fouad 
concludes. “What matters is consistency 
with the brand story, and a design that fits 
both the product and the material.”

Printing as a creative tool

An often underestimated strength of 
wetglue labels lies in the variety of 
printing and finishing techniques. Though 
the medium feels classic, it lends itself 
perfectly to modern accents. “I often 
advise clients to play with contrasts,” says 
Fouad. “A matte background with a glossy 
hot-foil logo, for example. Or a die-cut 
shape that reinforces the print design. 
These elements make a label not just more 
attractive, but also more memorable.”

He emphasizes that such techniques 
aren’t just for luxury brands. “Even a local 
apple juice can benefit from an embossed 
logo or a fine screen pattern in the paper. 
Small details make the difference.”

From shelf impact to 
sensory experience

The success of a label design reveals itself 
not just in the studio, but mainly on the 
shelf. “Sometimes weeks after a project, 
clients send me photos of their newly 
launched products,” Fouad smiles. “You 

see the bottle among all the others, and 
it immediately stands out, often thanks 
to something small, like a bold colour 
contrast or an unusual label shape.”
For him, a label must appeal both from afar 
and up close. “From a distance, it’s form 
and colour that trigger the eye. Up close, 
you want to discover details: the paper’s 
texture, the finesse of the print, the feeling 
it evokes.”

Design is not decoration, 
but communication

Ultimately, designing a label is not about 
aesthetics alone. A good label tells people 
who you are without saying a word. “As a 
designer, I see myself as a bridge between 
brand and printer, someone who helps 
bring the story to life in the right way,” 
Fouad concludes.

That story doesn’t need to shout. 
Sometimes one well-chosen colour, a 
delicate line, or a tactile surface is enough. 
In the world of wetglue labels, it is often 
subtlety that lingers. Design at its smallest 
scale, but with maximum impact.
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Everything under one roof for a strong brand experience.
Rembrandt Labels & Packaging is more than a packaging specialist. As part of Graphius Group, we offer 
a complete solution for all your printed materials, fully aligned with your brand identity. From labels and 
cardboard packaging to brochures, gift vouchers, promotional cards, and even premium catalogues, 
you will find it all with us.

Thanks to close collaboration with the other companies within our group, we guarantee a consistent 
look and feel and short communication lines. One point of contact, one vision, and a partner who thinks 
along with you about the bigger picture.

GHENT • ANTWERP • BRUSSELS • CHARLEROI • BREDA • PARIS • LONDON• NEW YORK

Graphius Group
Traktaatweg 8, B-9041 Gent

T +32 9 218 08 41
www.graphiusgroup.com

Rooted in Nature. Driven by Purpose.
TRIVALEA

One group. 
One vision. 
Everything for your brand. 

Folder Identity

YOUR TAGLINE HERE
YOUR LOGO

Phone : (088) 123-456-7890
E-mail : your@emailid.com
Web : www.yourcompany.com

Address: Your Street Address Here
United State, 123456

Rooted in Nature. Driven by Purpose.
TRIVALEA

Phone :  +32 492 45 78 90
E-mail :  jasper.declercq@trivalea.com
Web : www.trivalea.com

Address: Trivalea HQ, Groeneweg 18, 
9000 Gent, België
 

CEO, Trivalea
Elena Vermeer

Toen we Trivalea oprichtten, stonden we voor een eenvoudige maar krachtige gedachte: drie blaadjes, 

drie kernwaarden — duurzaamheid, innovatie en harmonie.

Elk blaadje in ons logo vertegenwoordigt één van deze pijlers. Samen vormen ze de basis van alles wat we doen. 

Of het nu gaat om onze producten, onze processen of onze relaties, we streven ernaar om altijd in balans te werken met de natuur, 

technologie én menselijkheid.

Bij Trivalea geloven we dat merken meer moeten zijn dan logo's of slogans. Ze moeten leven, ademen en bijdragen aan een betere 

wereld. Daarom bouwen we elke dag aan oplossingen die mooi zijn voor de planeet én waardevol voor mensen.

Dank je wel voor het vertrouwen. 

De toekomst is groen — en we zijn blij dat jij daar deel van uitmaakt.

Aan onze partners, klanten en vrienden,

Rooted in Nature. Driven by Purpose.
TRIVALEA

Phone : +32 492 45 78 90
E-mail :  jasper.declercq@trivalea.com
Web :  www.trivalea.com

Jasper Declercq

Address: Trivalea HQ, Groeneweg 18, 
9000 Gent, België

Brand & Sustainability Advisor

Rooted in Nature. Driven by Purpose.
TRIVALEA



REMBRANDT PACKAGING  Gaston Geenslaan 21 bus 1  –  B-3200 Aarschot  –  t +32 16 56 74 63 - sales@rembrandt.be

REMBRANDT LABELS  Hemelstraat 2  –  B-1651 Beersel  –  t +32 (0)2 300 76 44 - labels@rembrandt.be

www.rembrandt.be
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